Q2 FY25 Performance accenture

Strong first half results reflect diversified, broad-based
revenue growth and strategy to lead reinvention for clients
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**During the first quarter of fiscal 2025, our Latin America market unit moved from Growth Markets to North America. With this change, North America became the Americas market and Growth
Markets became the Asia Pacific market.

Accenture discloses information about its Strategic Priorities to provide additional insights into the company’s business. Revenues for Strategic Priorities are approximate and may be modified
to reflect periodic changes in definitions. Revenues for Strategic Priorities overlap so revenues for the same client arrangement may be included in multiple Strategic Priorities. For full financial
data, non-GAAP financial disclosure and cautionary language regarding forward-looking statements, please refer to Accenture’s fiscal year 2025 second quarter news release on March 20,
2025, which accompanies this presentation and is available at investor.accenture.com.
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